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INTRODUCTION

LeeSar/CSF is a leader in medical 
supply chain management  with a 

reputation for providing reliable, 
high-quality services. Every day we 
interact with a variety of audiences; 
from members, to partners, to 
prospective associates ,  and more. 

With each of these encounters 
audiences experience our brand 
and form opinions about our 
company. Because of this, LeeSar’s 
brand acts as the face of the 
company, solidifying its public 
image while providing an emotional 
connection between our business 
and those whom we serve.

Quality and consistency
are the cornerstones of
the health care industry,
making it that much more important 
for our brand to reflect the values that 
LeeSar/CSF works to uphold. 

So what does that entail? Our colors 
should be presented correctly, our 
message on point, and the logo used 
appropriately. These standards allow 
us to create a brand that reflects the 
integrity of the organization, insti l l ing 
trust in our audience. 
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LEESAR LOGO

LeeSar’s logo only has three 
versions: color, black, and 
white. When and how these 
colors are used is dependent 
upon the surrounding design. 
Typically the color logo should 
be used whenever possible, 
while the black and white logos 
should be used in greyscale 
documents.

Always be sure to follow the 
official color palette for 
surrounding elements in the 
design. In order to remain 
consistent and recognizable, 
under no circumstances should 
any effects or other colors be 

applied to the logo. Additionally, 

the text should not be used 

separately from the logo.
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Reference the diamond in the logo for the minimum clear space

Minimum logo size is 1.5 inches wide
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CSF LOGO

CSF’s logo only has three 
versions: color, black, and 
white. When and how these 
colors are used is dependent 
upon the surrounding design. 
Typically the color logo should 
be used whenever possible, 
while the black and white logos 
should be used in greyscale 
documents.

Always be sure to follow the 
official color palette for 
surrounding elements in the 
design. In order to remain 
consistent and recognizable, 
under no circumstances should 
any effects or other colors be 

applied to the logo. Additionally, 

the text should not be used 

separately from the logo.
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Reference the diamond in the logo for the minimum clear space

Minimum logo size is 2 inches wide
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C M Y K R G B HEX

BAE1F8

2BACE2

1584C5

144A7E

25 0 0 0

70 15 0 0

85 40 0 0

100 80 25 10

185 225 250

0 175 240

0 130 200

20 70 125
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KALINGA

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj 
Kk Ll Mm Nn Oo Pp Qq Rr 
Ss Tt Uu Vv Ww Xx Yy Zz

Regular

Bold

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj 
Kk Ll Mm Nn Oo Pp Qq Rr 
Ss Tt Uu Vv Ww Xx Yy Zz

*fonts displayed in 21 pt


